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Abstract

This independent study examines the issues and necessities regarding the transition from the Offline era to
the Digital era and its impact on sales growth for an SME (specifically, Jitsanti Industries Co., Ltd.). Employing qualitative
research methods, the study involved interviewing individuals responsible for managing this transition. The sample was
divided into three groups, and the independent variables analyzed were Digital technology adoption, employee skill
development, and change management. The controlled variables included duration, the product, and the Digital
platform used. The study evaluated the implementation of an online system for the company's trading operations,
specifically at "Level 2" (Digital Enhanced)—a stage characterized by technology integration. The system was piloted
over a total period of 25 days, and the results demonstrated that the adoption of Digital technology had a clearly
positive impact on the business. Rising sales across a diverse range of products serve as a key factor in clearly enhancing
operational, marketing, and sales performance for SMEs. While not every single product may see a sales increase,
online ordering and Digital advertising collectively improve customer access to products; this drives higher sales

volumes and strengthens sales capabilities in both the short and long term.
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CHANGE CLAMPER CLEANER: SILICONE (&la) SIZE: W.17 mm. x L.420 mm. x 26 30 15.38
TH.5 mm.
WdnldTonlnuan NOZZLE : SILICONE (@la) insadiuey SIZE: OD. 9.5 mm. x 80 82 2.50
TH.10 mm.
GRADES POLY CHAIN CARBON SIZE: GT2 8MGT 720-8m-30 mm. 8 10 25.00
Recondition Change for inspection Foam-Belt SIZE: W.25 mm. x L.3175 14 20 42.86
mm.
Recondition Change for inspection Foam-Belt SIZE: W.25 mm. x L.3550 10 15 50.00
mm.
HABASIT" POLYCORD ROUND BELT SIZE: DIA.5 mm. x L.495 mm. 50 56 12.00
TIMING BELT " MEGADYNE " 30 RPP8 HP (ITALY) SIZE: W.30 mm. x L.50 1 3 200.00
meter. (Open)
TIMING BELT MEGADYNE MEGAFLEX PU STEEL CORDS SIZE: T10-25 mm. 1 2 100.00
(Open) L.50 meter.
TIMING BELT MEGADYNE MEGAFLEX PU STEEL CORDS SIZE: T10-25 mm. 1 2 100.00
(Open) L.50 meter.
91517 (Yauw) 4 589 SIZE: W.200 mm. x L.3160 mm. x TH.1.5 mm. 10 19 90.00
915187 (¥9a19) 5 04 SIZE: W.250 mm. x L.3960 mm. x TH.1.5 mm 10 20 100.00
RECONDITION CHANGE ROLLER MXP SIZE: OD.194 mm. x ID.160 mm. x L.25 5 10 100.00
mm.
RECONDITION CHANGE ROLLER POLYURETHANE SIZE: OD.92 mm. x ID.72 6 14 133.33
mm. x L.44 mm.
RECONDITION CHANGE ROLLER Feeder SIZE: OD.250 mm. x ID.216 mm. X 4 5 25.00
H.105 mm.
NEW ROLLER OUTFEED (A337): SPONGE NEOPHENE SIZE: OD.136 mm. x 10 12 20.00
ID.104 mm. x H.60 mm.
NEW ROLLER OUTFEED (A337): SPONGE NEOPHENE SIZE: OD.190 mm. x 10 12 20.00
ID.160 mm. x H.25 mm.
viey19dsyu Sandblasting Hose (1@31amaU3s) 5 U3 SIZE: ID.4" x 1800 mm. 4 12 200.00
iee19dsyu Sandblasting Hose (1@3uanaU3s) 5 U1s SIZE: ID.5" x 1800 mm. 2 5 150.00
esnahasnedesfainadfinees (3uat) SIZE: DIAMETER 4 @3 x LENGTHS 10 12 25.00

47 X B 3 mm.
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VivgensENeUanAauUNIRadlUNTINTEUBn SIZE: ID.65 cm. x L.50 cm. x TH.8 5 5 0.00
mm.
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