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ABSTRACT

Sports tourism has gained significant popularity and serves as a major catalyst in attracting sports enthusiasts
to travel more frequently. Attending English Premier League (EPL) matches is a premier destination for football fans,
leading to the continuous growth of the sports tourism industry and an increasing demand for international travel.

This research aims to investigate the factors influencing the decision to purchase tour packages for English
Premier League matches in England. The study focuses on two primary areas: Demographic factors and the Marketing
Mix (7Ps), which comprises Product, Price, Place (Distribution Channels), Promotion, People, Process, and Physical
Evidence. The objective is to provide valuable insights for sports tourism businesses and stakeholders to apply in their
marketing strategies, ensuring they effectively meet tourist demands and purchasing trends.

The sample group for this study consisted of 400 Thai tourists, aged 20 and above, who have previously

purchased EPL tour packages. The research findings regarding demographic factors indicate that differences in age,

educational attainment, and income levels significantly influence the decision to purchase these tour packages.
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Regarding the Marketing Mix (7Ps), the factors found to have a positive influence on the purchasing decision include

Place (Distribution Channels), People, Process, and Physical Evidence.
Keywords: Marketing Mix, Affecting, Decision-Making, Thai Tourist Premier League Football
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Collinearity Statistic
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ATl 2.168 1.454 1.006 0.962

PUANINLIAABONNIINILATN 0.521 0.347 0.320 0.272

ATUUARINT - 0.333 1.266 0.233

PULDINNTINTINUY - - 0.196 0.157

AIUNTTUIUATS - - - 0.132

R? 0.281 0.369 0.397 0.406

Ad;. R? 0.280 0.366 0.392 0.400

S.E. 0.466 0.437 0.428 0.425

F 155.798 116.224 81.885 67.462

P-value of F 0.001* 0.001* 0.001* 0.001*

* fdyd Ay eananszavu 0.05
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Page | 235



MIUsERRTINITEAUERMUINEUINS wialulaansaumneauaganaiuiiv w.e. 2569

The National Conference on Academic Resource, Information Technology and Multidisciplinary 2026

d5Unan1339Y

INNISANYINUI {Jﬁ]éTadauUizammqmimmm’%mi (7Ps) ‘1/1ﬂﬁ”l‘uﬁNaﬁi@ﬂiSU’Jumiﬂﬁﬁmaﬂﬁ]‘%@LLﬁﬂLﬂﬁ]VT’J%‘UN
W(ﬂ‘uaa‘wnmaiaﬂsuamammasnﬂui givanniian Taeilefinrsandunesunuin duiifidiedegeanaesundnsusiuay
fusian Seaziieulmiuinguilaalianuddgyiuseas LE]EJG]‘ZJENI‘U%LLﬂiiJVl’JiLLauﬂ’liGNi’]ﬂ’WlmJL‘Viﬁ]ﬁﬂmaL‘U‘ua’]ﬂ‘ULLiﬂ
mmmaqﬂﬂwmummylmmu

1) dnwaznUszyinsamans gaausuvasuaiudiulngilumweavie 99901y 31-40 ¥ Uszneugsiadiuda
duSamsanwseauUSeng wazilseldladneiiousewing 10,001-15,000 U™

2) szAuAuAaLiL nausieg1slinuddydutedediulseaunianisnain (7ps) waznszurunsindulade
Tunwswegluszdvunniian lagdsziruilanisuiiande duan mwndeumisnisnm laslawmzanudosiuluinsgiu
ANUUADAAEILUINNNITAUNIWATNITTUBUNITUUITY

3) HANSNARDUANNAZ I Hadosuine o1 uazseRunsAnuiuandeiy dswadenssuiunisinduladostid
HpdAgyneatanszau 0.05

4) ININAVDIAIYTLAUNIINITARIA HANITILATIEVNTARDBENYAMNUI1 U938 7Ps arursasiuiunensal
nszvaunsdnauladelddenas 40.6 (R = 0.406) Tnaladeiinsnasteilded iy 16ur druaninuandounianignin
AIUNTEUIUNIT ATUUAGINT WAZAIUTDIMNNITINT MUY

nsAUTINE

INVOAUNUT AU Q’%%’&JﬁﬂﬁzLﬁuéﬁﬁzyﬁﬁwmaﬁﬂmamaiﬁﬁqﬁ

1) SvBnavesdnuarnaszvnImaniseni1dnduls nansAnuiinudn e 81y wazsEdUNsANYT danasie
nsvurunsdnauladoufininatig aenadesturuiteves usthul G3nsfiuud (2567) uay nunassal AISUIANTRYNA (2563)
fszyianuuanianstifsauilugnginssunisuilaniiinaiu Inslamzlunguiifszdunsinungasinuasmyuszaunsel
13580 (Unique Experience) 19u mMsviaaifisndainusssuvie Workshop vaziinguengtiosazlinudfyiuianssuiiiu
AnuaynauukasmsdeasinuBuiglaues (nfluencen) dslifiuinduszneumshsiaueasidudeddulouts nisuds
d1unaIn (Market Segmentation) tissenuuulusunsuiineulandanudesnisianizyana (Personalization) 9y Aanssuden
yuunldudmiugninas’ viofanssuienmaumaueadmiunguiiveunsumusdooulatitusiu

2) BvisnavesdnUszaunIINIIAINUINT (7Ps) Jade 7Ps Tavinarenszuiunisindulatedsfesas 40.6 aenndes
funwAnues Kotler (2000) indauuszanvnanismaindoinieaiioddnlunisussqinguszasdlunaiaidivene Tnglulssifiu
FruNanfaat (Product) nann535edldiudniinnnudfeyednede iesaninreniieadenisausiulaluuinnsilasy
Faaonndosfuuuifinves Kotler ina1rinanfasifosanunsansvausiniudssnisuazaennuianelaliungnénle
Tnslawzanuazninlunsdamsandreumaveatdaduilandnuesudining uenand ludusia (Price) nuiilavswase
nsdadulalusedugs SmansAnuifienuaenadestumuisslueiniissyin mandutiateffuilaaldfansanuisuiey
AnuAnAfoudeniuUInng uansiduinniuszneunsansatinauesmudsiuldlunarauazAuiuussaunisal
fl#5u azdanfinlonalunssviunsinduladovesdnendisanguilduinty dwiuvdedunuitraulafuiude
Fuanwuandauyanea (Physical Evidence) Shiwntindvswagsfian Fsagviouinlugshvioaiiondaiun (Sports Tourism)
filnnudssionnuuesalumnuuteiu mwidniuasasade uasnmdnuainnuduiioonInvesuion Aetiadedadulavdn
Snatannsdl fruyeans (People) uazdnunszuaunIs (Process) fiovswaadaiilbd Ay suaumasmusmsmLUumaaaiw
AHLANGATN (Differentiation) HuAAAINNNSIHUTN1571510TU (Seamless Service) mLmumaumsaawummsmmﬂa‘u
Gandnms 7ps daeliusaifuninsiuvesnsdnnisnIsaIALUUBIRTI (Holistic Marketing) fisnnninifissurfananfasivio
sty

@ =

woN31NL N5NA1UYAAINT (People) wag AI1UNTEUIUNIT (Process) HdnENase1eliddAny uduingsnausnis

o
o o
o

o & v o ' . L. ' Y a a:' = . VO =
LT UABIATIANUULANAS (Differentiation) muﬂmmwmﬂwmmimww (Seamless Service) AYLAYUADUNTITIDIAUNG

Page | 236



MIUsERRTINITEAUERMUINEUINS wialulaansaumneauaganaiuiiv w.e. 2569
The National Conference on Academic Resource, Information Technology and Multidisciplinary 2026

Msdeiandu Smdnms 7Ps dtneluediunmuesnsinnsnsnatawuUeadsas (Holistic Marketing) fisnnninifiesussi
wAn ST os Ay

3) ngAnssunisvendenaranufisnala nansfnwinuitdnvieaiisndeufivzuuzisennldsuussaunisald
fiawela Asdlitiudrarnudduesnagninsuimaseduniidon Tnsewizmsdoansarudue (Value for Money) wagnsadng
ANudNTiusTuLuLiiy (Relationship Marketing) Huyaainsifinnuidieaviy Ssazidsunninviesiiewhlulinaedu
Q’aﬁuayuumuﬁ (Brand Advocate) luszazen?

LRIEIGITE

FaauanuzTunisdinanisidgluldau

1) MsmwIdnuaEnsenIn (Physical Evidence) annn1sfiinvieafienlinnuddnfunmdnualuazanmuindon
fifusiosldegnann fusznoumsismsiianuddgiunisuimsianisesdussneumanieamlunniia Tneduannsdnass
Funmisifssunisudsduiifiiaionwiazussernaifion aaenaunisdanisanuilifinnnuaisau laawiy Lagazoin
Uaenfunanasgiuana uenaini migizmmilﬁnﬂiuia%ﬁﬂmiL%ﬂmé’maﬂmmasmﬂhﬁuﬁwu’%mi wLdutaduddnd
Heaiunnuivlauazisgamiuaulavesinvieaiiedldegediussansam

2) MSWAILINTEUIUNTS (Process) Wiladdgyvesnisassanufianelafenisiauinssuiunsiuinmsiivnduay
fiusvansnm neyjutiunisantuseuiisdeuiieussvianalitudnieaiisrluynqedudauins fusdunounisaesauds
nsdugansAug fusznaumsdoseenuuuszuumsluinsiiuauazaanausgegn waedunusesiulunisudlatiom
gnthegadussuuuazmng deliidlaininvieadivnayldfuussaunsaiisuiunaslfseerenasaniaiuma

3) yAans (People) Msaf1sassuazimuinisuinisliiinyadgududsddglugnaimnssumsvondieduas
M5U3NN3 Msvinisyadgaduiiladifguesnisaiianudifaasnsidulnegdsdulitugsfiauinig nsdeiuiamn
AunmNsUInseEsaillesatisaitseufisnelagsgaliigndn senisiauenisliuinisfeynainsuuuinaesButlen
Tuufiatnashsvisaiisarunisudsiufmsnuealuinaszma nudmasiButlen lilviesgualinisvunisudstusimuoauuy
Shvieaiien VIP s1duBeudesintu uiddunumadasudlumsaremuussiulsldutiveaiion Lidasdunsguanuy
Tnd3alwusnismuiivnvesdisaresnisidualadaan(Stylist) ﬁ‘daa@LLammmmwaaﬁfﬂviw,ﬁmLﬁaﬁaaaaﬂiﬂviauﬁmiu
aniisne Wuiivinwdunsidendeduimsesulsymuenms

Faauauuzlunisinidgluauian

1) Tunavinifendsely msinisAnviwaveaaluasdurluuseznivdsdnaveaiildsunuisuvesandnras
3wty SniednitldSuauilen enit anide Ui“LMﬂN%&Lﬂa a18n1 Useinaaly uagdug Jaussernianisidiva
ANuaYNALTYL Faauvififagalatnvieniienfe AnuAudureanisutidunazmumanmauannsvunsustuvosaluas
AN NYEIUsTINATUY Sanuuandety aghlinanisideanudesnisdedudiulszaunainimainvesinvieadien
fanuuansnsiuvseld

2) msfinsfnwdufudsduiionadauisdesiufudsivinsfinmegi iy wainssy Wy P19a1 sezan
sulszana vioanuiiaweladensurualuasiaueading q 1udu esnnideduuldidnmmaueaudasannsoussiild
Miufanufianeladensiurmaueanioli frufianudurevsntosifiedn dedmardenisuruadaely

3) msanwilagldszidouiBnsidedenunin ez lddeyaiinseunau asufufvsudiuiidnwidlessn msvieadlen
\am1zn19 (Niche Tourism) ilunsviaafienfisessuiinvieadienfifdnuusuazaualafiaiidanuunnd ety fafu n1siamn
msdamanavesewiieduaiumvisafisadesdiondnualonmvisafiousznmdus s Wineuaussrnudesmsvestinviondiend
witernumevng ieth Ul duuumddifumhsnuiliAeadedulenasioly

Page | 237



MIUsERRTINITEAUERMUINEUINS wialulaansaumneauaganaiuiiv w.e. 2569

The National Conference on Academic Resource, Information Technology and Multidisciplinary 2026

LONEIIB1989

nuMsINI AeswANSRia. (2563). TTaseiiamasion sidondoemsioquamluguuuuwsoumuvesuinaluis
NFUNAUNIUAT. UIATINYITUTTTUAANT.

naT gssaaiiua. (2561). wodngaunisviondieuas adeaaulszaunianisaainiimsanonsinaulaviouiis s ves
shvisaiteanalneluamiuinienar. BiverdnusU3agamdadio lWldsfu. aminerdedauins.

B39 nduduml. (2563). ngnssunsidreunisudsdunlauealnedn nsdlfnwaluas ng wusden glude. BnenfinusuSeyg
uvadin WIARRNW]. uminendesiumums.

dnews wewela. (2563). msUSMIINITAAImTanagnsTugsiausns (Strategic service marketing). H1dagAtu.

algna 29dm. (2566). nagnsnisaameeuladiiinasonsinduledoomsitogu e uunanmesy Facebook lutlszimelne.
URINEELILA.

S5 ms dnwaiziann. (2564). Heseidsnenadensyuiunsanduladouiiainarouitasvssmavesinvieadievralne.

N IMeIFuAaUINg.

Wasu uesIu, wIngh qsua*'iaﬁ warlnuaudl inpngiius. (2565). TadeUsyannsemansuasdiuUssaunenimainiidananenisee
Fnsalinu Shopee Tudminaswan. Tu MsUseyumInlng/IvINIsseAUT UL UINIYIA a7l 13. (1. 2866-2882)
UNINYIREMALNALY.

wslnau qavius. (2560). taseaautszauninsmamidsnsnanonisinaulatamiosdionmussuuniduesiannsoting
(E-commerce) vauuslnalusngunnuyIuAs. AnINeNTesTINAEnT.

istiudt GAnsfuud. (2567). ededautszaumimsnarnusmsiduasensindulaldusnsnadnasunueluansamm
UagUsUAIA. WANINENRETIER.

anad 1939ANa. (2549). WANITTUFUIINA. WNINe1dLsITUAERS.

Deloitte. (2022). Annual review of football finance. https://www.deloitte.com/global/en/Industries/tmt/research/
annual-review-of-football-finance.html.

Football Benchmark. (2022). The European champions report. Football%20Benchmark%20Football%20Clubs’
%20Valuation9%20The%20European%20Elite%202023.pdf.

Kotler, P. (2003). Marketing Management. (11th ed.). Prentice-Hall.

Macinnes, P. (2023). Premier League agrees record £6.7bn domestic TV rights deal. The Guardian.

Page | 238


https://www.deloitte.com/global/en/Industries/tmt/research/

